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Question 1

Refer to Fig. 1 (Insert), information about Travellers Cashcards, a new foreign exchange product for
travellers overseas.

(@) (i) Identify from Fig. 1 (Insert) two currencies in which a Travellers Cashcard is available.
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(ii) Identify from Fig. 1 (Insert) two ways in which Travellers Cashcards are made secure for

customers.
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(c) Explain fully two reasons why travel agents might offer products such as the Travellers

Cashcard.
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(d) Recommend ancillary products and services that travel agents should provide to meet the
needs of different customer types. Justify each recommendation.

[Total: 25]
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Question 2
Refer to Fig. 2 (Insert), an information leaflet for the Orchid Garden Hotel.

(@) (i) Describe what is meant by the term ‘room-only’.

(ii) Suggest two components, other than accommodation, that tour operators often include
in a ‘honeymoon package’.
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(b) Explain three likely reasons for the appeal of The Orchid Garden Hotel to a honeymoon
couple.
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(c) Explain fully two reasons why hotels offer their guests additional services, such as the shuttle
service at The Orchid Garden Hotel.
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(d) The Orchid Garden Hotel targets honeymoon couples.

Evaluate the products and services provided by the Orchid Garden Hotel and recommend
how it could cater for the needs of other customer types.

[Total: 25]
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Question 3
Refer to Fig. 3 (Insert), information about business tourism in Berlin, the capital city of Germany.

(@) (i) Describe what is meant by the term ‘venue hotel..

(ii) Berlin hosted more meetings than Sydney in 2010. Explain one likely reason why
destinations in Australia host fewer meetings than some European cities.

....................................................................................................................................... [2]
(b) Using Fig. 3 (Insert), explain three reasons for the appeal of Berlin as a conference

destination.
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(c) Using Fig. 3 (Insert), explain fully two functions of the Berlin Convention Office (BCO).
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(d) Analyse the increasing importance of business tourism to Berlin.

[Total: 25]
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Question 4
Refer to Fig. 4 (Insert), information about the Asia Cruise Association (ACA) and its members.

(@) (i) Describe what is meant by the term ‘total carrying capacity’.

(ii) Other than travel agents, identify from Fig. 4 (Insert) two types of stakeholder with
membership of the ACA.
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(c) Explain fully two likely benefits to passengers of travel agents, such as Cruise Vacations Ltd,
working together with other ACA members.
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(d) Evaluate the importance of winning travel industry awards for organisations such as Star
Cruises.

[Total: 25]
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