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Question 1

Refer to Fig. 1 (Insert), information about Tampa Bay, an area in Florida, United States.

 (a) Explain two ways destinations, such as Tampa Bay, may create a brand identity.
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 (b) Discuss the range of marketing activities that Tampa Bay tourism authorities may have used 
for launching their new destination brand.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[9]



4

9395/32/O/N/17© UCLES 2017

 (c) Evaluate the factors that tourism authorities, such as those in Tampa Bay, must consider in 
communicating a destination brand.
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Question 2

Refer to Fig. 2 (Insert), information about the Seychelles ‘Another World’ brand. Seychelles is a group 
of 115 islands in the Indian Ocean.

 (a) Explain two likely aims of the market research carried out by the Seychelles Tourism Board in 
creating the new destination brand.
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 (b) Assess the benefits to the Seychelles Tourism Board of using a range of media to communicate 
the destination’s new brand identity.
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 (c) Discuss the challenges faced by the Seychelles in implementing the new destination brand.
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