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Answer all the questions. 

Section A

1    (a)	 Identify four client requirements of the brief set by BassTime Radio.

1.............................................................................................................................................

2.............................................................................................................................................

3.............................................................................................................................................

4.............................................................................................................................................
[4]

(b)	 Explain how one of the above requirements might require input from Claude.

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...........................................................................................................................................[3]

2 	 Identify two secondary methods of research that you could use to gain information about 
engaging logo design and explain why each would be useful to help you re-brand the radio 
station.

1....................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

2....................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................
[6]
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3    (a)	 Identify and explain two ethical issues that you will need to consider due to BassTime 
Radio’s target audience.

1.............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

2.............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................
[6]

(b)	 Explain one way that one of the ethical issues identified above could be resolved.

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...........................................................................................................................................[2]
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4    (a)	 Shava is the talent scout and researcher.

Identify two ways that Shava could help you research information about a suitable house 
style for the re-branding. You should explain why each way would be useful, referring to 
the set brief in your answers.

1.............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

2.............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................
[6]

(b)	 Identify one potential drawback of using one of the research methods outlined above to 
gain information.

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...........................................................................................................................................[3]
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5 	 The team will need to attend a pre-production meeting so you can demonstrate some of your 
early logo and website designs. However Simon is unable to attend.

Identify one pre-production method that could be used to feed back the thoughts of the other 
team members to Simon, and one pre-production method that Simon could then use to 
collaborate and add to the design ideas on his return. Explain why both are suitable for the 
tasks.

.......................................................................................................................................................

.......................................................................................................................................................

.......................................................................................................................................................

.......................................................................................................................................................

.......................................................................................................................................................

.......................................................................................................................................................

.......................................................................................................................................................

.......................................................................................................................................................

.......................................................................................................................................................

.......................................................................................................................................................

.......................................................................................................................................................

.......................................................................................................................................................

.......................................................................................................................................................

.......................................................................................................................................................

...................................................................................................................................................[8]
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6 	 Identify two regulatory issues that you will need to be aware of when re-branding the radio 
station and explain why they could cause potential issues during the pre-production process.

1....................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

2....................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................
[6]
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Answer all the questions.

Section B

7 	 You have been asked by Simon to provide a wireframe of the home page for the new website, 
so he can see if there is any room for him to put video content recorded at gigs.

In the space provided, draw a wireframe of the website homepage, considering Simon’s 
requirements. 

Marks will be awarded for:

•	 Content 

•	 Fitness for purpose

•	 Use of annotations to justify your decisions.

[9]
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8 	 At the start of the project you were asked by Claude to give him a step by step production 
plan, so he could make himself available in the weeks that you had finished the drafting of the 
re-branding to provide feedback.

In the space provided, create a production schedule outlining the order of the activities you will 
need to undertake, with timescales and milestone tasks, for the rebranding of the BassTime 
Radio website.

Marks will be awarded for

•	 Content 

•	 Layout

•	 Fitness for purpose.

[9]
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9* 	 The rebranding will require feedback on the initial ideas you have had for the logo, social 
media icons and website.

Evaluate the effectiveness of using audience research to develop the product as part of the  
pre-production and planning process. You should refer to the content from the set brief to 
support your answer.

[18]
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......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................
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......................................................................................................................................................
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ADDITIONAL ANSWER SPACE

If additional answer space is required, you should use the following lined page(s). The question 
number(s) must be clearly shown in the margin(s) – for example 1(a) or 3(b).
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