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Fig. 1 Data showing the devices that audiences (individuals) use to access television 
services
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Fig. 2 Data showing the subscription video on demand (SVOD) services used by audiences 
(households) 

Subscription VOD households
Q1 2014 - Q4 2017, millions of households

M
ill

io
ns

 o
f h

ou
se

ho
ld

s

Q
1 

20
14

Q
4 

20
14

Q
3 

20
15

Q
2 

20
16

Q
1 

20
17

Q
4 

20
17

0

2

4

6

8

10

12

Any SVOD
Netflix
Amazon
Now TV

Source: BARB (Spring, 2018)



© OCR 2019 

3

Fig. 3 Data showing viewing time by gender across On Demand and Live Streaming 
services
GENDER PROFILE - ON DEMAND
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GENDER PROFILE - LIVE STREAMING 
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Fig. 4 Data showing the market share of music streaming services
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